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President Ford Committee ~pald \ehee.

1828 L STREET, N.W., SUITE 250, WASHINGTON, D.C. 20036 (202) 457-6400

January 9, 1976

MEMORANDUM FOR: BRUCH WAGNER
FROM: ORGA KARALERAS
SUBJECT : [TIVE MEDIA

Ronald Reagan and George Wallace are reported to be requesting "'avails''
in spot television in Florida.

As you know, this means they are contemplating television advertising.
As yet, nothing is reported in New Hampshire.

We'll keep you advised regarding developments.

The President Ford C i Howard H. Callaway Chairman, Dawd Packard, National Finance Chairman, Robert C. Moot, Treasurer. A copy of
our Report is filed with the Federal El and is for purchase from the Federal Election C , W gton, D.C. 20463.
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Q_AOLQ — de Garmo Inc.

George S. Karalekas - Senior Vice President

January 15, 1976

Mr. Bruce Wagner

Campaign '76 Media Communications, Inc.
1828 L Street, N.W. = Room 1002
Washington, D.C. 20036

Dear Bruce:

In preparation for the forthcoming Primaries, I need some legal counsel
on a few subjects as I do not have a complete set of all of the Campaign
Spending Laws.

For both the Primaries and General Election periods, we need clarification
on:

1. TIs there aceiling on how much can be spent in
traditional media (radio, TV, newspapers, outdoor)
in individual states. If so, how is it determined
(so much per eligible voter, as before?)

2. Are there any restrictions as to how much can be
spent in any individual medium?

3. Do we have to provide the media with any kind of
certifications?

4, What are the procedures for filing with the GAO?

Additionally, we will need a letter from the President authorizing SFM Media
Service Corporation at the signed request of Campaign '76 Media Communications,
Inc., to act as buying agents for the Primaries and General Election. Stations
request this so that they do not get harassed with unauthorized local groups
trying to place time on behalf of the President. You can check the old November
Group files for copies of the form used in 1972,

Your immediate response to all of the above issues will be greatly appreciated.

Senior Wice President

GSK/hf

de Garma Inc., Advertising 605 Third Avenue, New York 10016, Tel 986-2122



President Ford Committee

1828 L STREET, N.W., SUITE 250, WASHINGTON, D.C. 20036 (202) 457-6400
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GEORGE S. KARALEK .

January 15, 1976

MEMORANDUM FOR: BRUCE S. WAGNER
FROM: GEORGE KARALEKASW
SUBJECT: REAGAN'S RADIO SCHEDULE IN BOSTON

We have picked up information concerning the radio time that Ronald
Reagan is expected to purchase in Boston.

It will be effective beginning Tuesday, January 20th, and extend over a five
week period to February 24th, (primary day in New Hampshire).

It appears they will "specturm buy" (a strategy which reaches a broad
audience via different kinds of programing) with 60 second spots. Weeks
1 and 2 will consist of 75 spots per week and weeks 3,4 and 5 will
double, using 150 spots per week.

Also, the Reagan group is considering ordering "avails' in television,
which means they may go into television.

We'll keep you posted.

c.c. Peter Dailey

The President Ford Committee, Howard H. Callaway, Chairman, Robert Mosbacher, National Finance Chairman, Robert C. Moot, Treasurer. A copy of our
Report is filed with the Federal Election Commission and is available for purchase from the Federal Election Commission, Washington, D.C. 20463.
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V.0, MAN:

V.0, ANNOUNCER:

V.0, MAN:

¥.0. AMNOUNCER:

<

1/23/76

Campaign’7

Media Communications, Inc. '

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

UNEMPLOYMENT # 1
{:60 Radio)

Covernor Reagan, it's well known in this country
that as unemployment goes up... (Fade under)

An important part of Ronald Reagan's campaign is
the Citizens' Press Conference which gives the
people a chance to ask the questioms...

Do you have any plans for full employment in this
country?

Yes, there should be a plan, and I think there should
be measures to help those who bear an unfair burden
of the recession by being inveluntarily unemployed.

But I think the long range solution is an end to the

40 years of the new philosophy of economics that has
told us we can spend our way to prosperity amd that

a deficit doesn't hurt us.

Applause

The long range answer to the unemployment and recession
that beset us is to end deficit spending and balance
the budget.

This is the single cause of inflation...and inflation
is the cause of the recession.

Applause

Reagan. He'll provide the stromg, new leadership
America needs.

Paid for by Citizens For Reagan.

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Campaign’/6

Media Communications, Inc.
1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950
GOVERNMENT
(:60 Radio)
SFX: Applause

V.0. ANNOUNCER: Recently, Ronald Reagan gave a group of citizens in
Conway his views on the roll of goverument,

REAGAN : Politiciaens in Weshington are slow im catching on to
something that people sut in the states feel every
day. Thet's s reawskening of the American spirit of
independence and self reliance.

I think the people of this country teday want more
than snything for goverument to get off their backs
and cut of their pockets.

SFX: Applause
REAGAN: And I think they want govermment closer at hamd, not

far away in the hands of a self anointed elite in the
natimn's capitol.

Some jobs only the Federal Govermment can do. National
Defeunse, for example, is one of them. But domestic
programs should be managed at the local level where we
can do the job most efficiently.

The closer the program is to the people who pay for it,
the more they will take an active interest in it.

Our need is for a government that i{s confident not of

what it can do for the people, but of what the people camn
do for themselves.

SFX: Applause

V.0, ANNOUNCER: Reagan., He'll provide the strong, new leadership
America needs.

Paid for by Citizens For Reagan.

1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Campaign™

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

INFLATION
(:60 Radio)

REAGAN: Today, govermments, federal, state and local, are
taking more tham 44¢ out of every dollar earnmed by
the people of this country, and Washington is getting
the lion's share.

No nation ia history has ever imposed such a burden
on its people and long survived, but even this...{Pade under)

V.0. ANNOUNCER: Ronald Reagan discusses one of our most serious
problems at an upstate Citizens' Press Conference...

REAGAN : Washington's refusal to operate its affairs as you and
I have to operate ours, making income and outgo match,
causes the run-away inflacion that we've known for
these last several vears...which is the cruelest tax
of all.

It robs you of your savings.

it makes a mockery of the stable-fixed income that has
been promised to retired cicizens.

It is time for the federal government to adopt a
schedule for balancing the budget so that the people
know that the dollar next month will buy as much as
it did last month and the months before.

SFX: Applause

V.0, ANNOUNCER: Reagan. He'll provide the strong, new leadership
America needs.

Paid for by Citizens For Reagan.

1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary



Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

SOCIAI SECURITY
{:60 Radie)

V.0, ANNOUNCER: At @ recent Citigens' Press Couference, Ronald Reagan
talked sbout & preblem of concern to retired persomns.

REAGAN : I know that some of you here today paid-in for months
and years into the Socigl Security Program, in the
belief that you'd have & monthly benefit check as long
as you live.

How even Washington is admicting that there's a great
imbalance in Social Securicy.

it's been as badly handled as all their other momey
affeirs, but any reform wust have as its first priority -
the gusrentee that those whe wust depend on Social
Security for their livelihood will continue to receive
their monthly check and that cheir benefits will not
decline in purchasing power but will keep pace with
inflacion.

it is time for the Federal Government to adopt a
schedule for balancing the budget so that the people
on & fixed retirement {ncome know that the dollar
next month will buy a&s much as {4 ¢id last month aand
the months before.

V.0, ANNOUNCER: Reagan. He'll provide the strong, new leadership
Awerica needs.

Paid for by Citizens For Raagen.

1/23/76
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Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




V.0, ANNOUNCER:

V.0, BOY:

1/23/76

Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

TAXES
(:60 Radio)

It happened at one of Ronald Reagan's Citigzems'
Press Conferences.

A small boy stood up and... (Fade under)

I'm from Lancaster, New Hampshire. I think the
taxes should be lower because I don't think all
that money goes to good use,

Applause

You've just got your answer right there, son, and
I tell you, I wish you were old enough to go to
Congress because you're talking sense.

Laughter

You bet, There is too great a percentage of the
people's earnings being taken by governments at all
levels in this country.

But I believe that it is time for a study in this
country that would set a limit on the percentage of the
people's earnings that can be takem by govermment
without the people's comsent.

That only in time of emergence would they vote an
increase in it.

Applause

Reagan. He'll provide the strong, mew leadership
Anerica needs.

Paid for by Citizens For Reagan.
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Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary

-



Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

UNEMPLOYMENT # 2
(:60 Radio)

V.0, ANNOUNCER: Here's another question for Ronsld Reagan asked the
other day at a Citizen's Press Conference.

V.0, MAN: For quite some time, 8% of the labor force has been
without work. The present adwministration is apparently
mistaken in its belief that the economy can correct
itself,

If elected President, what steps would you take to cut
back the persistent 8% unemployment?

REACAN: The private sector is the source of jobs and I believe
that far more could be done if the Federal Govermment
would explore the possibilities while we're fighting
recession, as well as inflation, of where tax incentives
could be used to persuade industry to put on more people.

But the only answer of any durstion to unemployment, to
recessions of the kind we're going in, is going to be
the elimination of inflation.

SFX: Applause

V.0. ANNOUNCER: Reagan. He'll previde the strong, new leadership
Anerica needs.

Paid for by Citizens For Reagan.

1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




Campaign™/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

FOREIGN AID
(:60 Radio)

V.0. ANNOUNCER: Ronald Reagan was asked this question at a Citizens'
Press Conference he held recently in Whitefield.
(Fade under)

V.0. MAN: Governor, we've been spending a lot of our money: billions
and billions of dollars every year on aid to foreign
countries. I'd like to know, what are your views
on this?

REAGAN : I think that with our foreign aid we've been very
foolish. We're a great aand a generous coumtry and
we've done some pretty wonderful things that we're
not getting credit for.

I think that if our foreign aid over the last few
decades had been dedicated wore to exporting Awerican
know~how anc telling them how tec solve some of their
own problems, instead of making them dependent om us...

It's like feeding a deer up in the woods. If you feed
him long enough he'll never be able to take care of

himself again, and that'e what we've done to an awful
lot of people in the world.

And I think we need some more common sense in the
application of foreign atld.

SFX: Applause

V.0, ANNOUNCER: Reagan. He'll provide the strong, new leadership
Averica needs.

Padd for by Citizens For Reagen.
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1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




Campaign’/6

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

DEFENSE
(:60 Radio)

v.0. 3 An important part of Ronald Reagan's campaign are
the Citizens' Press Conferences which give the
people a chance to ask the questions.

V.0, MAN: As President, how would you deal with the Congressional.
Democrats who are calling for still further cut-backs
in Defense spending?

REAGAN: Well, here again is where I believe a Presideant must
take his case to the people. And, the people must
be told the facts. I thimk the people will not make
a mistake if they have the facts.

Today there's confusion. None of us are quite sure
what the situation is. We hsar someone saying,
“Oh, they're just saying that to get their budget
up" and someone says something else.

But the one thing we must be sure of is the United

States must never be second to anyone elge in the
world in military power.

SFX: Applause
REAGAN : But the purpose of weapons is not to go to war. The

purpose of weapons is to convince the other fella that
he better not go to war.

SFX: Applause

V.0, ANNOUNCER: Reagan. He'll provide the stromg, new leadership
America needs.

Paid for by Citizens For Reagan.
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1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




Campaign’/6
Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

GUN CONTROL
(:60 Radio)

V.0, ANNOUNCER: Here's ancther question for Ronald Reagaa...(Fade under)

V.0, WOMAN: Since New Hampshire is & supporting state what
about your gzunm comtrol?

REAGAN : I am against the kiad of gun control that is being
talked in the Congress of the United States.

I see it as caly something that would wake it difficult
for an honest citizen to own & gun, but would do mothing
at all to impede the criminal in his getting & gun.

I think the type of laws that we had in California
that we instituted while I was Governor, &nd one
that we recommended that now Las been passed, control
the criminal in the use of cthe gun,

And to do this, we passed a law that anyone canvicted
of @ crime 1f he had & gun in his possession when
he committed the erime, whether he used it or not,
you can add five to fifteen years to his sentence.

I think this is the proper approach, but I don't
think you're going to serve any good purpose at all
in disarming the honest citizeus and leaving the other
ones avmed.

SFX: Applause

V.0. ANNOUNCER: Reagan. He'll provide the strong, new leadership
Anerica needs.

Paid for by Citizens For Reagan.
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Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

NUCLEAR POWER
(:60 Radio)
V.0, WOMAN: Mr. Reagan, in light of the recent upsurge of
interest in the energy proposals for this country...
(Fade under)

V.0, ANNOUNCER: All ofrer our state, Ronald Reagan has been answering
your questions like this one...

V.0, WOMAN: I'd like to know how you feel about nuclear power.

REAGAN: I think it offers us the greacest opportunity to
meet our energy shortage aand Lo get out from under
the monopolistic cemtrol of the OPEC natioms.

SKEX: Applause

REACAN : But with regard to the safety factor, the truth is
that danger of & nuclear fatslity in a nuclear power
plant is about one in 75 millionm.

The one accident iavoiviang @ auclear power plant for
the surrouncing avea is cane im 5 billionm.

I think the case has Leen nade for the safety of
nuclear power plants, and I think we absolutely
have to have them if we're going to have clean air
and if we're golag to have to add the enmergy this
country needs.

V,0. ANNOUNCER: Reagan. He'll provide the strong, new leadership
Americs neads.

Paid for by Citizens For Reagan.

1/23/76

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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George Karalekas

Luis Diaz-Albertini

g B
January 30, 1976 | ,( 'T'{..L— s

"Ronald Reagan Spanisﬁ_Campaign" = :
Florida -

Enclosed please find Replica magazine and the English
translation of the Ronald Reagan ad.

Replica magazine has the greatest circulation of any
other weekly magazine in Miami. It's total circula-
tion is 50,000.

Ronald Reagar had two ads scheduled in Replica on
January 2lst and the 28th. Cost per insertion is $325.
therefore the total expenditure is $650.

We have spoken with Mr. Jose Guerra who is our general
manager in our Miami office. The following is the media
activity he has reported to us in the market.

WCMQ AM —— One announcement on 1/24/76
WCMQ FM —— No activity

WQBA AM — =

WOCN AM - i

WRHC AM - "

WLTV-CHANNEL 23 - .

REPLICA NEWSPAPER -— No insertion scheduled

DIARIO DE LAS AMERICAS -- As yet we have no information.
(NEWSPAPER)

PATRIA NEWSPAPER —— Two' ads were scheduled on

January 16th and the 23rd.

Mr. Paul Bethel is in charge of the Ronald Reagan Campaign

in Miami.

He is an American citizen who has spent many

years living in Cuba. He is well known and liked in the
Cuban community. He's also a personal friend of mine.

LDA/pm

Encl.

RECEIVED

'JAN 30 1976
GEORGE S. i{ARALEKAS

Spanish Advertising & Marketing Services Inc

ADivision of deGarmo Inc., 605 Third Avenue, New York 10016. Tel- 682-5500.
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ENGLISH TRANSLATION OF
REAGAN'S AD. - JANUARY 21, 1976
1/2 pg. ad Replica magazine (Miami edition)

THE UNITED STATES NEEDS A LEADER.

THE LEADER IS RONALD REAGAN.

CUBAN!
LATIN!

If you're an American citizen, register as
a republican before January 24th.

Vote for Reagan in the March 9th, elections.

Addresses for where to register,
date and time:

Political announcement is payed by the Pro-Reagan
committee. Chairman, L.E. Tommy Thomas; Treasury
Vincent Perry. :

Spanish Advertising & MaMing ServicesInc.
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social eii la politica de Miami Vi &k wi\a
La comunidad cubana, aparentemente sin saberlo siquiera, : e G
afirma The Miami Herald, tiene unos nyevos autotitulados i
“lideres” que planean controlar posiciones burocriticas y votos
por medio de influencia politica. El lider de esa nueva faccién,
segtin el Herald, es nada menos que Ricardo Naiiez Garcia, el
flamante director del Programa de Refugiados. Los otros
miembros del grupo Naifiez, segn el Herald, son Rodolfo
Nodal-Tarafa, un abogado; José Manuel Casanova, un banquero
conocido por sus actividades en favor del Partido Republicano;
Mario Vizcaino, jefe de una organizacién llamada El Consejo
Cubano de Planificacién Nacional, quien ademés es profesor de
Religién y Filosofia en la FIU.

! El Herald apunta significativamente que a los autotitulados
ks “lideres” no los unen ni su capacidad administrativa, ni la lucha

et

- . | por una Cuba democréitica, ni un historial de actividades
fat comunitarias, ni una labor dura como trabajadores o empresarios.
L Tampoco estos “lideres” tienen contacto alguno con medio millén
i de latinos en el Condado Dade. El denominador com(in de ese
TV grupo, segin el Herald, son sus ““fuertes conexiones politicas en la
,5., ; Cuba de antes de Castro”, las que proyectan utilizar para sus

planes politicos en este pais.

Entre los rasgos comunes del Grupo Niiez, apunta el Herald,
S estdn su opulencia y la controversia que rodea sus actividades. El
Sr. Naiiez tuvo ‘‘negocios controversiales”, dijo el diario de Miami,

en su difunta compafiia Gramco de Nassau y la compafiia de ESE LIDER E :
construccién local envuelta en litigaciones. A pesar de eso,
continué el Herald, lo que ‘“‘prevaleci6” para que el Sr. Nafiez : i
consiguiera su nombramiento, fueron el ‘“status social de su' RON ALD REAGAN ¥
familia en la vieja Cuba y sus conexiones politicas”. L

| (Aunque los miembros del Grupo Nfiez tienen conexiones . | %
| politicas y sociales en Washington y Miami, son unos “eléctricos” ICUBANO! ; e
" | en esta 4rea. El Sr. NGfiez vivi6 muchos afios en Washington, in iLATINO!
. | Nassau y Europa. El Sr. Nodal-Tarafa lleg a Miami hace pocos
| afios y no se sabe mucho sobre sus actividades después de 1961. El1 || Si.eres ciudadano americano, inscribete republicano K
Sr. Casanova era hasta la llegada al poder del Presidente Nixon un : antes del 24 de Enero. | e,
modesto “‘broker” de la bolsa). :
Pero todos ellos, segtin el Herald, tienen aspiraciones peliticas, y || Vota por Reagan en las elecciones del 9 de Marzo.
las quieren lograr de forma que més bien parece la politiqueria de -

ISR e ——

4 | antafio con su venta y compra de votos, “botellas” y negocios Lugares de inscripcion, fechas y horarios: . : 5
| sucios, que la politica en un pais democritico en 1976. El Sr. - Enero 8-9, 13-16, 20-23 de 5:00 a 9:00 PM. Ol |
% | Nodal-Tarafa lo expres6 sin ambajes al Miami Herald: ‘“La gente LA Enero 17 de 1:00 a 9:00 PM. T
| estd cada vez mas convencida de que la forma de ser efectivo es & Enero 24 de 10:00 AM a 9:00 PM.
* | hacer juego politico aqui”. El Sr. Nodal-Tarafa fue an més lejos, Coshi . . :
& | segin el Pglerald. Ya esq auto-proclamado candidato a la alcaldia de *J. M. Fields, Air Park Plaza
i | Miami, aunque todavia ni siquiera es ciudadano norteamericano. 'F_Uturama' 1507 S.W. 8th Street
“ % | Segtin el Herald, el Sr. Nodal-Tarafa juega muy bien a la politica *Publix Supermarket, Westchester Mall
*." | como residente. “Ya tiene conexiones con los Republicanos y con *Westchester Mall (dentro del Mall)
. | los lideres Demécratas”, dijo el Herald, a cuyo periodista declaré *Westland Mall de Hialeah (dentro) hasta 9:00 PM
que se registraria al partido que ‘“mejor trabajo haga”; 1éase el que Enero 10, 13, 22, y hasta 5 PM el 24 de Enero
gane las elecciones en Noviembre de 1976. i . Y. ademds
El Sr. Casanova, dijo el Herald, es “visitante frecuente a la Casa ] k- e s
Blanca”, y su tarea principal consiste en conseguir votos para el *Courthouse Lobby, Downtown, 73 W. Flagler -
| Presidente Ford y el Partido Republicano. Con este fin, apunta el *Metro Justice Building, 1351 N.W. 12 Street

| diario, él quiere apresurar el proceso de naturalizacién de los «Camara de Comercio Latina, 601 N.W. 22 Avenue

Citizens' Information Centers:
*1865 N.E. 183 Street

*.| Partido Demécrata es mayor ahora que al Partido Re ik
.-| EI Miami Herald, después de describir los pasos o *10710 SW 211 Street
| grupito de autotitulados lideres para organizar en Miamje! “juego [| » J*Westchester Mall (trailer), 8581 S.W. 24 Street
politico”, cita la opinién de Juan Clark, un profesof’gue es :’
veterano de Playa Gir6n: ‘“Nosotros siempre hemos tenidbaqui a " o, - )
alguien que aspira a un puesto politico electivo, pero jqu ’ Anuncio Politico Pagado Por el Comite Pro-Reagan. ‘

- Chairman, L. E. Tommy Thomas; Tesorero, Vincent Perry.

que ellos han hecho para el pueblo?...

Réplica/ 23




REAGAN'S SPANISH ORGANIZERS

REAGAN IN FLORIDA
Manolo Cassanova - President of Flagship Banks - son of famous

Cuban senator who is very influential.

REAGAN IN CALIFORNIA
Tilso Del Junio - Important Cuban doctor - setting up activity

in California.

1/30/76
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Ediciéon de Miami

Precio: 60c
Exterior 75¢

lica

Ano 7, No.277

sissi:
'la emperatriz”’
se caso con
su secretario

i ¢habra cambios en
china por la muerte r,
de chouenlai?

jacqueline
esperando el aiio
| con el millonario
de tiffany’s

habla la hija
! de mussolini:
i como mi padre
| mato a mi esposo

1 los huecos negros:
{ ¢transitaran por ahi
{ los extraterrestres?

tenga una pelea con
{  suparejay salve
{  sumatrimonio



February 6, 1976

MEMORANDUM FOR: DAWN SIBLEY
FROM: BRUCE WAGNER
SUBJECT : REAGAN MEDIA SPENDING

As soon as possible, we need a firm fix on Reagan's spending
in New Hampshire, Maine and Florida.

This data is particularly important as we move towards execution
of our recommended media plans.

Thanks very much.

c.c\\‘rctar Dailey
George Karalekas




February 6, 1976

MEMORANDUM FOR: BO CALLAWAY
FROM: BRUCE WAGNER
SUBJECT : ELORIDA MEDIA

It has been reported that Jimmy Carter will spend as much
;sb$270.000 in Florida radio, television and newspaper during
ebruary. ;

c.% Peter Daile
CGeorge Karalekas
Dawn Sibley
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Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 6, 1976

MEMORANDUM FOR: DAWN SIBLEY
FROM: BRUCE WAGNE
SUBJECT : REAGAN MEDIA SPENDING

As soon as possible, we need a firm fix on Reagan's spending
in New Hampshire, Maine and Florida.

This data is particularly important as we move towards execution
of our recommended media plans.

Thanks very much.

c.c. Peter Dailey
George Karalekas

ALY

ALy
W
!

R
Yrye

®
o

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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CAMPAIGN '76

\

COMPETITIVE REPORT': as of 2/13/76
REAGAN FLORIDA PRIMARY 3/9/76
TELEVISION ACTIVITY
ADT DETAILS ESTIMATED
GRPS
MIAMT 2/3-3/7 5 weeks
WIVJ 1,224 GRPs $ 40,000
WCIX 244 " 9,605
WPLG not available
WCKT not available
from station shares, assuming similar
heavy advertising pattern, we estimate:
WPLG 700 GRPs, $ 23,000
WCKT 1,000 GRPs, 30,000
probable total: 3,200 GRPs
TAMPA 2/3-3/7
WICY 175 GRPs, 5-min program buys $ 6,700
WEFLA 6,175%
WIOG not available
WIVT not available

ORLANDO-DAYTONA BEACH

JACKSONVILLE

PANAMA CITY

* maximum $ station will sell.

2/3 - 3/8 750 GRPs
WSWB not purchased
WDBO 300 GRPs, $ 11,695
WESH* 300 (est) 12,000 est.
WETV 150 (est) 6,765
* gchedule same mix as WDBO. no units given.

2/2 - 3/1 1,200 GRPs
WJKS* 500 GRPs $ 5,100

WIXT 400 GRPs 4 ,592%%*

WITV 300 GRPs 3,998

ESTIMATED
EXPENDITURES

$ 102,600.

$ 30,500.

$ 13,700

* Reagan ordering weekly as campaign progresses.
$ projected from lst week of $ 1020. All 30s.

** Maximum station will sell. Bought 30s, 60, all
dayparts. GRPs estimated on dispersion schedule.

2/4 - 3/8

Heavy spot load.

WDTB reports 66 spots, mix of all day parts.
600-800 GRPs estimated. No particulars

WJIHG has order, details not released.




CAMPAIGN '76

COMPETITIVE REPORT

REAGAN FLORIDA (continued)

TELEVISION
MOBILE-PENSACOLA 2/2 — 3/8
All stations ordered. ;
WALA reports $ 6,000 spent. No other details.
Other stations will not release data.

estimate $ 12,000

RADIO

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks.

Projection: $ 118,235,

MARKET # STATIONS MARKET # STATIONS
Mi ami 12 Jacksonville 5
Tampa 7 Pensacola 4
West Palm Beach 8 Lakeland 3
Tallahassee 3 Ft. Myers 2
Orlando 6 3

Milbome




CAMPAIN 76

COMPETITIVE REPORT: as of 2/13/76

REAGAN NEW HAMPSHIRE PRIMARY  2/24/76

TELEVISION ACTIVITY

ADI DETAILS ESTIMATED Estimated
' GRPs Expenditures
PORTIAND, ME.
(WIW only 1/26-2/23 750 5,000.
Poland Springs)
MANCHESTER, N.H. 1/27-2/23 80 720.
(WMUR only)
BOSTON, MASS 1/27-2/23 1,400 76 ,910.

(WNAC, WSBK, WCVB Actuals, WBZ estimated)

$ 82,630.

RADIO ACTIVITY

All radio markets utilized within New Hampshire..

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly

per station.

Competitive dollars estimated at..... 16,000.
Markets, number of stations each market
Manchester 4 - Keene 2
Dover 2 . Conway 1
Portsmouth 2 Rochester 1
Conocord als Laconia i
Exeter i Berlin i}
Nashua 2 Iebanon 1
Hanover | Plymouth 1
Littleton 1 Franklin 1

Mt. Washington 1
Total Estimated: REAGAN: $ 98,630.




COMPETITIVE REPORT':

CAMPAIGN '76

as of 2/13/76

REAGAN

ORLANDO-DAYTONA BEACH

JACKSONVILLE

PANAMA CITY

FLORIDA PRIMARY 3/9/76
TELEVISION ACTIVITY
DETAILS ESTIMATED ESTIMATED
GRPS EXPENDITURES
2/3-3/7 5 weeks
WIVJ 1,224 GRPs $ 40,000
WCIX 244 " 9,605
WPLG not available
WCKT not available
from station shares, assuming similar
heavy advertising pattern, we estimate:
WPLG 700 GRPs, $ 23,000
WCKT 1,000 GRPs, 30,000
probable total: 3,200 GRPs $ 102,600.
2/3-3/7
WICY 175 GRPs, 5-min program buys $ 6,700
WFLA 6,175*
WTOG not available
WIVT not available
* maximum $ station will sell.
2/3 - 3/8 750 GRPs $ 30,500.
WSWB not purchased
WDBO 300 GRPs, $ 11,695
WESH* 300 (est) 12,000 est.
WETV 150 (est) 6,765
* gchedule same mix as WDBO. no units given.
2/2 - 3/7 1,200 GRPs $ 13,700
WJIKS* 500 GRPs S 5,100
WIXT 400 GRPs 4,592 %*
WILV 300 GRPs 3,998
* Reagan ordering weekly as campaign progresses.
$ projected fram lst week of § 1020. All 30s.
** Maximum station will sell. Bought 30s, 60, all
dayparts. GRPs estimated on dispersion schedule.
2/4 - 3/8

Heavy spot load.

WDTB reports 66 spots, mix of all day parts.
600-800 GRPs estimated. No particulars

WJIHG has order, details not released.




CAMPAIGN '76

COMPETITIVE REPORT

REAGAN FLORIDA (continued)

TELEVISION
MOBILE-PENSACOLA 2/2 - 3/8
All stations ordered.
WALA reports $ 6,000 spent. No other details.
Other stations will not release data.

estimate $ 12,000

RADTIO

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks.

Projection: S 118,235,

MARKET # STATIONS MARKET # STATIONS
Miami 12 Jacksonville 5
Tampa 7 Pensacola - 4
West Palm Beach 8 Lakeland 3
Tallahassee 3 Ft. Myers 4
Orlando 6 Milbome 3




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

RERGAN TILLINOIS PRIMARY

So far, the following has been uncovered:

CHICAGO
WBBM-TV not purchased. Station concemed as to why. (CBS affiliate)
WLS 628 GRPs $ 50,000.
WMAQ 678 GRPs 84 ,475.
WEN will not accept political spots
WELD not purchased
total: 1,306 GRPs $ 134,475.
GRPS by week:

2/17 2/24 3/2 3/
210 356 387 353 1,306 total

ROCKFORD
WREX 2/10-2/14 $ 640
WREX 2/17-3/14 4,644
WCEE 2/17-3/14 2:932 -
mix 30's,60's, varying dayparts. GRPs unprojectable from details
received so far.
PEORTA
WEEK 2/17-2/23 10 spots. no further details
WMBD 2/17-3/15 $ 2,400
WRAU 2/17-3/15 2,060

CHAMPATGN-SPRINGFIELD

WAND 2/10-2/14 123 GRPS $ 1,300
WICS 2/17-3/15 5,160
QUAD CITIES

WHBF' 2/10-3/15 22 spots

During the next few working days, we will attempt to obtain more information to camplete
the holes in these competitive lewvel reports. Stations often will give little or no
data until after it has been run or while in progress. Several stations have followed
the rule that their log is open to inspection, but they will not cooperate otherwise.

RADIO

no determination as yet. May have placed orders within last day. Will follow
Tuesday 2/17 for details. 2 F0Ry

Q,%RAlo
4&yug\\



CAMPATN 76

COMPETITIVE REPORT: as of 2/13/76

REAGAN NEW HAMPSHIRE PRIMARY = 2/24/76

TELEVISION ACTIVITY

ADI DETATLS ESTIMATED Estimated
’ GRPs Expendi tures
PORTLAND, ME.
(WMIW only 1/26-2/23 750 5,000.
Poland Springs)
MANCHESTER, N.H. 1/27-2/23 80 720.
(WMUR only)
BOSTON, MASS 1/271-2/23 1,400 76 ,910.

(WNAC, WSBK, WCVB Actuals, WBZ estimated)

$ 82,630.

RADIO ACTIVITY

All radio markets utilized within New Hampshire..

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly
per station.

Competitive dollars estimated at..... 16,000.
Markets, number of stations each market
Manchester 4 - Keene 2
Dover 2 - Conway 1l
Portsmouth Z Rochester 1
Concord 1 Laconia i
Exeter 1 Berlin 1
Nashua 2 Iebanon !
Hanover 2 Plymouth 1
Littleton il Franklin 1

Mt. Washington 1
Total Estimated: REAGAN: $ 98,630.




CAMPAIGN '76

QOMPETITIVE REPORT: - as of 2/13/76

REAGAN FLORIDA PRIMARY 3/9/76

TELEVISION ACTIVITY

ADI . DETATLS ESTIMATED ESTIMATED
GRPS EXPENDITURES
MIAMI 2/3-3/7 5 weeks
WIVJ 1,224 GRPs $ 40,000
WCIX 244 " 9,605

WPLG not available
WCKT not available
from station shares, assuming similar
heavy advertising pattern, we estimate:
WPLG 700 GRPs, $ 23,000

WCKT 1,000 GRPs, 30,000
probable total: 3,200 GRPs  $ 102,600. -
TAMPA 2/3~3/7
WICY 175 GRPs, 5-min program buys $ 6,700
WEFLA 6,175%
WIOG not available
WIVT not available

* maximum $ station will sell.

ORLANDO-DAYTONA BEACH 2/3 - 3/8 750 GRPs $ 30,500.
WSWB not purchased
WDBO 300 GRPs, $ 11,695
WESH* 300 (est) 12,000 est.
WETV 150 (est) 6,765
* gchedule same mix as WDBO. no units given.

JACKSONVILLE 242 ~ 3f1 1,200 GRPs  $ 13,700
WJIKS* 500 GRPs $ 5,100
WIXT 400 GRPs 4 ,592**
WILV 300 GRPs 3,998

* Reagan ordering weekly as campaign progresses.
$ projected from 1lst week of § 1020. All 30s.

** Maximum station will sell. Bought 30s, 60, all
dayparts. GRPs estimated on dispersion schedule.

PANAMA CITY 2/4 - 3/8
Heavy spot load.
WDTB reports 66 spots, mix of all day parts.
600-800 GRPs estimated. No particulars
WJHG has order, details not released.




CAMPAIGN '76

COMPETITIVE REPORT

REAGAN FLORIDA (continued)

TELEVISION

MOBILE-PENSACOLA  2/2 - 3/8
All stations ordered.
WALA reports $ 6,000 spent. No other details.
Other stations will not release data.

estimate $ 12,000

RADIO

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks.

Projection: S 118,235,

MARKET # STATIONS MARKET # STATIONS
Mi.ami 12 Jacksonville 5
Tampa 7 Pensacola 4
West Palm Beach 8 Lakeland 3
Tallahassee 3 Ft. Myers 2
Orlando 6 Milbome z:




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

REAGAN TILINOIS PRIMARY

So far, the following has been uncovered:

CHICAGO
WBBM-TV not purchased. Station concerned as to why. (CBS affiliate)
WLS 628 GRPs $ 50,000.
WMAQ 678 GRPs 84 ,475.
WGN will not accept political spots
WFLD not purchased
total: 1,306 GRPs $ 134,475.
GRPS by week:
2/11 2/24 3/2 3/9
210 356 387 353 1,306 total
ROCKFORD
WREX 2/10-2/14 $ 640
WREX 2/17-3/14 4,644
WCEE  2/17-3/14 2,932
mix 30's,60's, varying dayparts. GRPs unprojectable from details
received so far. :
PEORTA
WEEK  2/17-2/23 10 spots. no further details
WMBD  2/17-3/15 $ 2,400
WRAU 2/17-3/15. 2,060
CHAMPAT@GN-SPRINGFIEID
WAND 2/10-2/14 123 GRPS $ 1,300
WICS 2/17-3/15 5,160
QUAD CITIES :
WHBF 2/10-3/15 22 spots

During the next few working days, we will attempt to cbtain more information to camplete

the holes in these competitive level reports.
data until after it has been run or while in progress.

Stations often will give little or no
Several stations have followed

the rule that their log is open to inspection, but they will not cooperate othexwise.

RADIO
no determination as yet.
Tuesday 2/17 for details.

May have placed orders within last day. Will follow up on




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

REAGAN

IILINOIS PRIMARY

So far, the following has been uncovered:

CHICAGO
WBBM-TV not purchased. Station concerned as to why. (CBS affiliate)
WLS 628 GRPs $ 50,000.
WMAQ 678 GRPs 84,475.
WGN will not accept political spots
WFLD not purchased
total: 1,306 GRPs $ 134,475.
GRPS by week:
2/17 2/24 3/2 3/9
210 356 387 353 1,306 total
ROCKFORD
WREX 2/10-2/14 $ 640
WREX 2/17-3/14 4,644
WCEE  2/17-3/14 2,932
mix 30's,60's, varying dayparts. GRPs unprojectable fraom details
received so far.
PEORTA
WEEK 2/17-2/23 10 spots. no further details
WBD  2/17-3/15 $ 2,400
WRAU 2/17-3/15 2,060
CHAMPATGN-SPRINGFIELD
WAND 2/10-2/14 123 GRPS $ 1,300
WICS 2/17-3/15 5,160
QUAD CITIES
T WHBF __ 2/10-3/15 22 spots

During the next few working days, we will attempt to obtain more information to complete
the holes in these competitive level reports. Stations often will give little or no
data until after it has been run or while in progress. Several stations have followed
the rule that their log is open to inspection, but they will not cooperate otherwise.

RADIO
no determination as yet.

May have placed orders within last day. Will £
Tuesday 2/17 for details.
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CAMPAIGN 76

COMPETITIVE REPORT': as of 2/13/76

REAGAN NEW HAMPSHIRE PRIMARY 2/24/76

TELEVISTON ACTIVITY

ADI DETATLS ESTIMATED Estimated
' GRPs Expendi tures

PORTLAND, ME.
(WMIW only 1/26-2/23 750 5,000.
Poland Springs)

MANCHESTER, N.H. 1/27-2/23 80 720.
(WMUR only)
BOSTON, MASS 1/27-2/23 1,400 76 ,910.

(WNAC, WSBK, WCVB Actuals, WBZ estimated)

$ 82,630.

RADIO ACTIVITY

All radio markets utilized within New Hampshire..

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly
per station.

Competitive dollars estimated at..... ' 16,000.
Markets, number of stations each market
Manchester 4 - Keene 2
Dover 2 Conway 1
Portsmouth 2 Rochester 1
Concord il Laconia 1
Exeter il Berlin 1
Nashua 2 Iebanon i 4
Hanover 2 Plymouth 1
Littleton 1 Franklin 1

Mt. Washington 1
Total Estimated: REAGAN: $ 98,630.
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1828 L STREET'.' N.W., WASHINGTON, D.C. 20086 (202) 833-8350

FEBRUARY 19, 1976

TO - : BRUCE WAGNER

oy
FROM: DAWN SIBLEY:?S;>~§>'

SUBJECT: REAGAN COMPETITIVE ACTIVITY

ILLINOIS

The following is the preliminary information we have on Reagan's

media activity in Illinois.

Television is the only medium reported so far.

Market Pressure &
: Flite Dates

Chicago 1,250 GRP's
(30's & 60's) 2417 - +-200
2795 . 350
312 . 35
_ 3/9 : 350
Rockford 2/10:.x 3014

pressure NA

Peoria - 2/17 - 3/15
Champaign/ ,
Springfield 2/10 - 3/15

- Davenport/Rock Island/ :
Moline 2/10 - 3/15

COMPARISON REAGAN VS FORD.

Reported Dollars

$134,475

est. 6,000
est. 6,500

est. 2,000

Reagan _Ford
Est. TV Spending  $157,191 s $101,535
i WHeks:  : s V | 8

# Markets: § -«-gcme --- 5

“Peter H. Dailey, Thoirmen & Chief Exeeutive Ogicer; Bruce §. Wevner, Fxecutive Viee President; Rober:

<. Moot, Treasurer; Roberr I. Visser;

Sercretary



BRUCE WAGNER 2/19/76
Page Two

Bruce, this is a preliminary report.

Frankly, I believe Reagan is again spending at a rate double ours,
additionally I believe he is prcbably in more markets than reported
above. SFM is providing us with more complete information and

we will have this to you early next week.

ce: . Dailey
Wilhite
Vinson
. Karalekas

Lafer

mQOrd
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Media Commun,qmons. nc L

1823 L STREET, N,W., WASHINGTON, D.C. 20038 (202) 833-5950

FEBRUARY 19, 1976

TGC: BRUCE WAGNER

FROM: DAWN SIBLEY::E;>'S;'

SUBJECT: - REAGAN COMPETITIVE ACTIVITY
TLLINOIS

The follow1ﬂg is the preliminary 1nformat10n we have on Reagan's
media activity in Illinois.

Television is the only medium reported so far.

Market Pressure & Reported Dollars
Flite Dates
Chicago 1,250 GRP's $134,475
(30's & 60's) 2717 ¢ 200
2/24 : 350
312 :-350
3/9 : 350
Rockford 2/10 - 3/14 8,216
: pressure NA
Peoria : 2/17-- 3115 est. 6,000
Champaign/ : ' f,, ) -
Springfielid 2/10 - 3/15 est. 6,5C0

Davenport/Rock Ic;and/ :
Moline 2/10 - 3/15 - est. 2,000

COMPARISON REAGAN VS FORD

Reagan , Ford
Est. TV Spending $157,191 $101,535
# Wezks: 5 3

# Markets: S5 =--game ~--- 5

Prrer H. Dailey, Chairy..» & Chivf Fxecutive Offirer; Biruce S. cznter, Executive Vice Prosidens: Rokbert C. Maoor, Treasurer; Robert P. Visser, Secretary



BRUCE WAGNER ' 2/13/76
Page Two

Bruce, this is a preliminary report.

Frankly, I believe Reagan is again spending at a rate double ours,
additionally I believe he is probably in more markets than reported
above. SFM is providing us with more complete information arnd

we will have this to you early next week.

ee: Dailey
Wilhite
Vinson
Karalekas

. Lafer

QO
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Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 22, 1976

MEMORANDUM TO: Peter Dailey
FROM: Bruce Wagner

SUBJECT : News Article on Reagan Advertising

Attached, please find an interesting article from this

Sunday's New York Times regarding Ronald Reagan's broadcast

advertising.

cc: Bo Callaway
Stu Spencer
Peter Kaye
Fred Slight
Bob Marik
Ed DeBolt
. George Karalekas
VDawn Sibley
Clayton Wilhite
John Vinson

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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- How a Media Pro

Took on

New Hampshire =

By EDWIN DIAMOND

FiTzwILL1AM, N. H.

Whatever the outcome of
this state’s Presidential pri-
mary election on Tuesday,
the campaign has afforded
an opportunity to observe,
close-up, the way Ronald
Reagan makes use of the
broadcasting media. Reagan
is a media pro. He has been
@ radio announcer, a motion
picture actor, a host on tele-

vision’s General Electuc
Theater, a leading man of
weekly news confesences

when he was Govestor of
California. The experience
shows tp advantage here in
New Hampshire, where the
Reagan organization has put
together the most profession-
al media campaign of all the
candidates of either party
running in the election.

The centerpiece of Rea-
gan’s media efforts is the se-
ries of - “Citizens’ Press
Conferences” he holds in

Edwin Diamond is director °

of the News Study Group
at MIT and a TV-radio com-
mentator in Washington, D.C.

His applause
lines are down pat.

high  school gymnasium
and other local auditoriums
answering the questions

“ordinary folks.” Reporter

representing the various Mg~

dia are present but may npt

ask questions. At these gath- . '

erings, the candidate usually
is asked about the economy,
and his most familfar Ifne
is the one about “ending dgfi-
-cit spending and balan
the budget.” e
The former Governor is
a smart man about his budget
at least, because film élips
from the Citizens’ Press Con-
ferences have been showing

up ever  sirice ' Jan. 26 as’’°
[ :"':‘; -‘1 .
hE T

o] o -(xy_y;m!_'nw{}'ﬁ}:lfﬁ'ﬂ% e o R ;‘n’ i .

:"* Continued on Page 29

i

commerclals on the Boston
TV stations. New Hampshire

. has only one TV station in-

side its borders, and inas-
much as the Massachusetts
primary i3 on March 2, just
one week after New Hamp-
sire’s, buying time from Bos-
ton TV stations is something
like an advertising package
deal—buy one state and gel

“the other free.

Reagan’s Citizens’ DPress
Conference commercials were

. shot by film crews working

for Ball and McDaniel, the
Reagan advertising agency;
the crews recorded a number
of these meetings, and the re-
sulting film was then edited
down to a series of eight, bas-
ic 60-second commercials on
such subjects as unemploy-
ment, jobs, Social Security,
defense and so forth. Audio
tracks recorded at the Citi-
zens’ Press Conferences were
used for the basic 10 Reagan
radio spots. (He addresses the
touchier themes of nuclear
power and gun controls on
radio, but not on TV.)

The other candidates, of
course, are using TV spots
also, but not with nearly the
same adroitness. For example,
one of Congressman Morris
Udall’s media men said the
other day that the cinéma
verité bobbing-camera style
of political commercials was
“out” this campaign year.
Accordingly, the Udall com-
mercial makers, as well as
the Birch Bayh people, have
been shooting their political
spots showing the candidates
in a television studio. The
result is an undramatic, tight-
ly framed, talking head. The
ads for Henry Jackson eli-
minate moving film images
entirely; a series of still pho-
tos of the Democratic candi-
dates flash on
ending with Jackson’s face
and the voice of an announc-
er proclaiming the virtues of
“the experienced = Senator.”
One or two of the Jimmy Car-
ter commercials employ some
of the cinéma verité tech-
niques reminiscent of the
Kennedy and Nixon cam-
paigns of the sixties. And
the Gerald Ford television
commercials, held back until
the last week of the cam-
paign, are stately; they
show the President working
in the Oval Office on his
State of the Union Address.

The tag line is “President
Ford is your President.
Keep him.” o

the screen, .

- o >

The Reagan people are
doing a kind of verité with
a vengeance. If you aren't
concentrating when watching
one of the Reagan TV com-
mercials, you might think
you're actually watching a
TV news story on the nightly
news. Seven of the cight Citi-
zens’ Press Conference TV
commercials open with the
candidate, handsome and
poised, standing at a lecturn.
An unseen narrator, known as
a Voice Over, intones some
variation of  the line:
“Here's another question for
Ronald Reagan, asked the
other day at a Citizens’ Press
Conference...” In the defense
commercial, for example, the
script goes like this:

VoiceE OVER: An important
part of Ronald Reagan’s cam-
paign are the Citizens’ Press
Conferences which give the
people a chance to ask the
questions . . . [sound “bite”
starts before Voice Over fin-
ishes.]

© QUESTION: As President,

" how would you deal with the
- Congressional Democrats who
- are calling for still further

cutbacks in defense spend-

., ing?

REAGAN: Well, here again,
41 wynere 1 believe a President
wairer. take his case to the
people, and the people must
be told the facts. The people
will not make a mistake if

" they have the facts. But the

one thing we must be sure

. of is, the United States must

never be second to anyone

" else in the world in military
- power.

[Applause, .reaction
shot.] But the purpose of

‘.‘weapons is not to go to war,
. the purpose of weapons is to

convince the other fellow

-that he better not go to war.

[Applause].
Voice Over: Reagan, he'll

~ provide the strong new lead-

ership America needs. Paid
for by Citizens for Reagan.
The required disclaimer at

" the end doesn’t distract from

the - news-event feeling. It

- also helps that Reagan’s TV-

radio time buyer, Ruth Jones,

"~ a veteran in the field, has

bought spots within or ad-
jacent to news and informa-

" .-tion programs. For example,
. the Reagan ad schedule for
g e



WBZ, the top-ratéd  station
in the Boston market, in-
cludes spots on “The Today
Show,” the “Mike Douglas
Show” (the lead-in to the
early evening news), the
“Johnny Carson Show” (lead-
out of the late evening news)
and on the ‘“news adjacen-
cies”—the station breaks be-
tween the local WBZ news
and the NBC/Chancellor
news. Through Feb. 15, Rea-
gan had spent more than
$100,000 for this TV time.

The man responsible for
the creation of and execution
of the Reagan “news event”
spots is Harry Treleavan, a
veteran of the 1968 Nixon
campaign, Treleavan and his
client faced two related
image problems in the New
Hampshire primary cam-
paign, one unique to Reagan
and the other shared by all
the candidates. Treleavan’s
first hurdle was the fact that
Reagan is generally regarded
by the citizenry as an actor.
The middle-aged and elderly
women who came out to
meet the Reagan bus in a
snow - covered restaurant
parking lot here in Fitzwil-
liam early in the campaign
said that they wanted “to
see the movie star.”

What better way then, to
get away from the actor
image, with its aura of arti-
fice and “insincerity,” than
to present the candidate in
a realistic, natural, serious
setting,. The Reagan TV
image Treleavan says he
wanted tp project was that
of a “hard-campaigning,
straight - talking, former
Governor in the context of
a campaign.” The voters may
have shown up in person
to see the personality; but
on TV, says Treleavan, “they
don’t want to see a movie
star in a slick production.”
If the sound overlap from
a Citizens’ Press Conference
was fuzzy, so much the bet-
ter. Technical imperfections
were deliberately left in the
audio and film tracks to give
the commercials the ‘look
and sound of the news.” Tre-
leavan shrewdly stationed his
film crews alongside the real
TV news crews, so that his
camera angles would be simi-,

lar to theirs. Ry

Treleavan's second, shared
problem was the strong anti-
politics mood of the citizen-
ry. Reagan's own conserva-
tive platform, as well as the
attitude-polling of likely vot-
ers his organization had
done, suggested the best top-
ics for the commercials. The
Citizens’ Press Conference
format idcally matched the
public mood. “The voters
don’t want to be conned by
the usual political advertis-
ing,” Treleavan says.

viewed as an effort to
cope with these two prob-
lems, the CPC ads are well
done. The citizens' questions
are soft, but not a great
deal softer than the questions
put to Reagan at genuine
press conferences. And, in
any case, Reagan is adept
at handling questions; he did
a regular weekly news con-
ference, televised live, when
he was Governor in Sac-
ramento. He is professional
in his timing, delivery and
platform manner. He is
likeable. He never loses his
warm smile and good humor,
even when needled by the
People’s Bicentennial Com-
mission squad that has been
following him around the
state (their questions, natur-
ally, are edited out of the
CPC spots). He has his ap-
plause lines down pat. There
are few gestures, no trap-
pings. Reagan simply re-
sponds to the people’ con-
cerns.

For example, one CPC spot
shows a boy of no more
than 11 or 12 saying, “I
think taxes should be lower.
I don’t think all that money
goes to good use.!” Reagan
smiles and shrugs, allows the
applause to die down, and
says: “I wish you were old
enough to go to Congress, be-

cause you're talkin’ sense.” .

The ads are so well done,
in fact, that it is possible
not to notice the artifice of
the anti-artifice format and
to overlook the question of
whether making commercials
that look like the news (an
idea, admittedly, that has
been around for a while) has
the effect of fooling casual
dial flippers.

But well done doesn’t nec-
essarily mean effective. Will
the TV and radio spots bring
any votes to the former
Governor on Tuesday? Don’t
ask me. At the 1968 GOP
convention in Miami, 1 pre-
dicted it would be John Lind-
say on the fifth ballot. N






